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“I know that the
stereotypes of the
United States are out
there. And I know
that many of them are
informed not by direct
exchange or dialogue,
but by television
shows and movies and

misinformation.”

— PRESIDENT BARACK OBAMA
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INTRODUCTION

ur opening scene takes
place in Rome, early
morning, late summer, in

the breakfast room of a moderately
priced albergo (hotel), catering to
the tourist trade, a stone’s throw
from the Pantheon. The waiters,
Filipino natives, hover in their
white waistcoats as the hotel guests,
families from the United Kingdom,
France, Greece, and Spain mostly,
graze over the croissants and
sweets and pitchers of juice,
maintaining a polite indifference
to one another in their respective
zones of privacy. Everything is a
hum of efficiency and competence,
executed in the hushed tones
appropriate to the hour.

Then the doors of the elevator
slide open, and there he is.
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He’s a very large man, not
fat, necessarily, but brawny and
big boned. He has evidently tried
to pull himself together, though
without much success. His
hair sprays oft in all directions,
defeating his every attempt to
smooth it into shape with his
beefy hand. His shirttails are
busy untucking themselves from
his pants, which are hitched two
inches too high. His socks are
white and they droop.

He approaches one of the
waiters and vigorously shakes
his hand.

“I heard there was a free
complimentary buffet breakfast
down here,” he says, redundantly.
And of course he says it in English,
with no thought to the possibility

BY ANDREW FERGUSON

that he might, when in Rome, be
speaking a foreign language.

“I'm from Minneapolis,” he
goes on. “My wife and I just got in.
A long flight. I told her I'd grab her
a blueberry muffin. Haven’t slept in
a day. We're from Minneapolis.”

The waiter points him to
the buffet.

“Where are the blueberry
muffins?” he booms, craning his
neck and scanning the breakfast
breads and bowls of fruit. “She’s
really hungry. We just flew in.
From Minneapolis.”

And so he prattles on,
expressing astonishment, though
no resentment, that there are
no blueberry muffins — “How
can you have breakfast without
blueberry muffins?” he wonders



aloud — and then surprise at the
absence of bagels and veggie cream
cheese. He mentions that he’s
flown all night, from Minneapolis,
where he’s from; his wife too.

All eyes have turned to him
by now. Trying to disguise his
dissatisfaction, he heaps two plastic
plates with booty and cradles
them in his arms. Offering a final
update, he announces, loudly, that
he will take the food upstairs to his
wife, who has flown, sleepless, all
night. From Minneapolis.

“Have a nice day,” he calls out
as the elevator door slides shut,
just in time to avoid hearing the
snickers from the other guests.
One of the children looks up from
her buttered toast.

“Americaine!” she says. “D’oh!”
She’s doing a Homer Simpson, and
the breakfast room rings out in
laughter.

Since I watched it unfold
last summer, a week hasn’t gone
by that I haven’t thought of this
globalized tableau, sometimes
amused, sometimes horrified.

Everyone from the United States
lives with the phrase “the ugly
American,” taken from a best-
selling book and popular movie
from the early 1960s, but when

I recall the muffin-seeker from
Minneapolis, I wonder whether
the ugly American hasn’t been
replaced by another caricature:
not sinister but hapless, not rude
but loud, unsophisticated, kind of
goofy, a buffoon. We’ve exchanged
one stereotype for another — or
for several, just as powerful, just
as mistaken.

“I know that the stereotypes
of the United States are out there,”
President Obama told a gathering
of university students in Istanbul
in 2009. “And I know that many of
them are informed not by direct
exchange or dialogue, but by
television shows and movies and
misinformation.”

This book is an effort to correct
some of the misimpressions.

The premise is simple and the
technique is straightforward: The
world is often misled, as President

Obama said, to see the United
States through the icons its pop
culture has produced — this
means you, Homer — and the
icons and stereotypes can best be
rebutted by exposing them to that
universal disinfectant, real life.

As you read along, threading
your way between the pop icons
on the one hand and the real
Americans on the other, youre
likely to glimpse several themes
emerging. One unavoidable fact
is that many of these stereotypes
contain a kernel of truth. Our
gabby Minneapolitan in Rome did
bear a punch-drunk resemblance
to Marge Simpson’s husband.

If he’s anything like his fellow
countrymen, however, the
breakfasters would have missed a
lot about him by settling for the
stereotype.

What they didn’t see — to
take a few examples — were the
hours he likely devotes to the
Lion’s Club back home (Americans
spent eight billion man-hours on
volunteer service in 2008) or the
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Sunday school class he teaches at
church each week (more than half
of all Americans regularly attend a
house of worship) or the money he
gives to keep the local soup kitchen
in operation (Americans donated
more than $300 billion to charity
in 2008 — that’s three hundred
billion in dough, not D’oh).

Or ponder the reality of
Baywatch, as Valerie Due does
here. It’s arguably one of the
most popular television shows
in history, notable mainly for
demonstrating the large variety
of romantic entanglements that
can befall mesomorphs as they
bounce around in tiny swimsuits.
There’s a glimmer of truth in the
caricature; anyone who visits an
American beach can testify to
the enviable vigor and ardor of
ocean lifeguards. But beyond the
glimmer (and the glamour) is
the much more admirable reality
of the job itself, which values
dramatic escapades much less
than their prevention. Ocean
lifeguarding requires tedious hours
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of hard training in a surprising
range of skills, from rowing to
rock climbing, with the end in
view, always, of preserving human
life. The bouncing is optional.

The pride that ocean lifeguards
take in the less eventful aspects
of their work points us towards
another theme peeking from
beneath the icons. Americans place
a high value on craft, a job done
well. It’s unsettling to note that the
late rapper, Christopher Wallace,
known as Notorious B.I.G,, is
deemed an icon of American
musicianship around the world.
Wallace directed his undoubted
talent to violence, misogyny,
and explicit depictions of sex —
subjects that deaden craftsmanship
far more decisively than they
inspire it.

Consider, in contrast, the
alternative, the real thing: Robyn
Quinnett, a young African-
American violinist, studying at
Juilliard. Quinnett might have
applied her gifts of perseverance
and discipline to other fields — as

a girl she won nine gold medals in
U.S. Figure Skating Association
competitions — but she settled on
music because, she says, “Beautiful
sounds please people.” A life of
serious musicianship is unlikely
to offer the material rewards that
Christopher Wallace reaped even
in the three years of his fame, as
Quinnett well knows. “T wouldn’t
really judge my success,” she says,
“by how well known [I am] or how
much money [I make].”

That’s another theme echoing
through these pages: It’s not
about the money. To the students
in Istanbul, President Obama
lamented how often pop culture
depicts Americans as “selfish and
crass.” Throw in a good deal of
bedhopping, and you’ve got an
accurate description of America’s
iconic professionals, the attorneys
on Boston Legal or the doctors
on Grey’s Anatomy. But it bears
no resemblance to the life led by
Richard Beilin, who decided to
forego high-priced corporate work
to become a small-town lawyer



in Morristown, New Jersey, or

by M. Natalie Achong, M.D,, a
native of Queens and Brooklyn,
New York, who works in hospitals
that specialize in serving the poor
while rearing two children of

her own.

“I feel there’s a higher calling
in working and imparting the best
medicine to those who maybe can’t
afford the ‘good doctors,” she says.
“It’s not just about making money.”

Most Americans would agree
— doctors or lawyers, fiddlers or
lifeguards, whether native-born
or citizens of more recent vintage.
Katheryn Conde, whose parents
arrived from El Salvador shortly
before she was born, enriches a
life already filled with two jobs
and school work by committing
herself to community service.

She confesses puzzlement at

the iconic American teens she’s
seen flouncing across the fantasy
Manbhattan of Gossip Girl, like
the vampiric Blair Waldorf or
the predatory Serena van der
Woodsen.

“In those shows it seems like
all the girls are focused on the
social part of their lives,” says
Katheryn, who has other things
to do. There’s counseling at the
sleepaway camp, volunteering to
tutor classmates, and organizing
toy drives for poor children. Blair
and Serena, phone your therapists.

Every essay here contains
a surprise like Katheryn — a
surprise, anyway, to those who
were expecting Serena and Blair
and who have taken the measure
of U.S. culture by the pop icons it
has produced, sometimes for good
but more often for ill. Through
the icons, the world sees a quite
different sort of American: vain
and oversexed, miserly and self-
obsessed, prone to violence, a
bit nutty.

That imaginary country is
ripe for debunking, which is
why the book you hold in your
hands is so welcome. These
are portraits drawn from life,
not caricatures inflated from
conjecture, misjudgment, and

distorted anecdote. What they
present is less sensational, more
prosaic, and, in the end, more
moving and more human. It’s

a nation of real people, at once
big-hearted, hard working,
painstaking, imaginative, stirred
by fellow feeling, and on the whole
quite admirable — even if, once in
a while, we go looking, too loudly,
for blueberry muffins in all the
wrong places.

Andrew Ferguson is a senior
editor at the Weekly Standard
magazine. He has written for the
New Yorker, the New York Times,
the Washington Post, and many
other publications and is the author
of Land of Lincoln: Adventures in
Abe’s America. His newest book
is College Crazy: The Reluctant
Education of a Baaaaaad Dad
(forthcoming from Simon and
Schuster).
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KRUSTY BURGER

“PUTS THE ‘DIE" IN DIET"

Greasy, fattening, and zero nutritional value:
Krusty Burgers are the Simpson family’s favorite meal.

here’s no place like Krusty
Burger, the fast-food res-
taurant on the television

program The Simpsons, for a quick
meal that's just a little bit differ-
ent. On the menu is the signature
Krusty Burger, “which is deep-
fried with love.” Also available is
the Clogger, a pork sandwich that
got its name from the effects of
its greasy contents on stomachs
and arteries. Diners can also en-
joy a Partially Gelatinated Non-
dairy Gum-Based Beverage, which
tastes like a milkshake but proba-
bly doesn’t contain a drop of milk,
or of anything natural.

Bart and Lisa Simpson enjoy
eating at Krusty Burger because
they're big fans of Krusty the
Clown, the star of a popular
children’s television show. Krusty
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has shocking blue hair and a huge
smile,buthe’sanythingbuthilarious
off camera. He has gambling
debts, alimony payments, and an
addiction to a prescription pain-
killer. He'll sell almost anything
under the Krusty brand name to
make money, and he couldn't care
less about product safety. His home
pregnancy tests produced so many
false positives that he pulled them
off the market and repackaged
them as coffee stirrers. He put a
jagged metal Krusty O in each box
of his breakfast cereal. After eating
one of the metal O’s, Bart needed
surgery to remove his appendix.
Krusty also relies on dubious
business practices in his chain of
fast-food restaurants. His only
interest in recycling is using the
uneaten portions of old Krusty

Burgers to make new ones. When
studies revealed that the Krusty
Burger was “the unhealthiest fast-
food item in the world,” Krusty
createdanewMotherEarthBurger,
made from barley and packaged in
a green wrapper. “I'm saving the
Earth,” Homer Simpson exclaimed
as he bit into his
burger. He soon had a different
reaction. Like everybody who ate
a Mother Earth Burger, he got
sick from tainted barley. As usual,
Krusty avoided the consequences
of another bad product. Instead,
the farmers and grain processors
who supplied the bad barley went
out of business.

““ . . ”
eco-licious

— CHESTER PACH



FARM TO TABLE:
FRESH FOR THE PICKING

BY KAREN HOFSTEIN

hundred years ago, the
scene was not unusual.
Farmers with baskets of

juicy yellow peaches, crates of ripe
red berries, and bushels of fragrant
green vegetables would set up
stalls in the village marketplace.
Customers would flood into the
market to purchase food for the
coming week, bargaining and
exchanging the news of the day.
Now the village marketplace is
located within the busy streets of
New York City. The small park in
Manhattan known as Union Square

is flanked by tall office buildings
and megastores like Barnes &
Noble, Babies“R”Us, and Best Buy.
Located on Broadway between
East 14th and 17th Streets, Union
Square is the year-round site of
a farmers market that convenes
rain or shine four times a week.
Customers perusing the vast array
of fruits, vegetables, dairy products,
meats, and baked goods are likely to
be plugged into their MP3 players,
checking their BlackBerries, or
attending to their cell phones.
Despite the prevalence of

Farmers market shoppers browse
a wide selection of locally grown
produce.

heavily advertised fast-food
behemoths, many people seek
more healthful food options. A
number of shoppers, concerned
about the environment, like to
purchase organic foods that are
free of pesticides. This explains
the enormous popularity of
the farmers markets, which are
sponsored by Greenmarket, a
privately funded program of the
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Council on the Environment of
New York City. In addition to the
large market at Union Square,
there are farmers markets at 48
other locations throughout the
New York City area. Some open
only at certain times during the
year. One of these more popular
seasonal sites is at Rockefeller
Center, site of NBC studios and
Radio City Music Hall. Tourists
visiting during the summertime
are surprised to see farmers selling
produce, honey, and baked goods
at the site of the world famous
Christmas tree.

Heather Lindsey, a freelance
health and medical writer, is a
regular shopper at the Union
Square farmers market. Growing
up in Portland, Oregon, she says
she was always used to having
access to fresh produce. Since
moving to New York 12 years ago,
she was happy to discover the
farmers markets.

Standing outside the Our
Daily Bread stall after buying a
whole wheat pan loaf, Lindsey
says, “I love farmers markets.” She
especially enjoys talking with the
farmers from the surrounding
New York, New Jersey, and
Pennsylvania areas. “I buy bread
here a lot,” she says. “I like the egg
stand around the corner. There The citizens of Springfield, the home of The Simpsons, cannot get enough
is a goat cheese stand. And any artery-clogging fast food.
of the vegetable stands are great.

I don’t like to focus on just one

stand. I like to spread it out so I eating with more fruits and a lot of satisfaction from it.”
can support a number of farmers vegetables and reducing meat To that end, she recently took
versus just one.” consumption. a course at the Institute of

A self-described “big fan of She says, “We have been Culinary Education.
Michael Pollan and his book, The cooking in [at home] a lot more She goes on to list an eclectic
Omnivore’s Dilemma,” Lindsey due to the economy. I love the array of mouthwatering meals she
says she liked the idea of healthful  creativity of cooking and I get has whipped up in recent weeks:

8 POP CULTURE VERSUS REAL AMERICA



New Yorkers from all walks of life enjoy fresh air
and fresh foods at these outdoor markets.
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Kilos of carrots, mounds of melons: Nutrition-conscious
consumers search for the best deals on fruits and veggies.
Local farmers are happy to help their regular customers.

10 POP CULTURE VERSUS REAL AMERICA



vegetable and egg tart with whole
wheat crust, scrambled eggs with
shrimp, whole wheat waffles,
linguini with clam sauce, and
quesadillas. The last of these, she
says, is easy, “You just throw

in whatever leftovers you have

in the fridge.”

Her husband, Michael Mandel,
a photo editor, says that they cook
a lot of ethnic foods at home,
including Italian and Mexican.
Lindsey adds, “I try to do some
Thai dishes, some Indian dishes. I
am sure it’s not totally authentic,
but it tastes good.”

Mandel notes that when
shopping at the farmers market,
“You have a real connection to
the food.”

Following a childhood of
eating “classical American fast
food,” he became a vegetarian
22 years ago. “At the time it was
very political,” he says. “T just
realized how everything about
meat turned me off. The cost. The
fact that so much grain and water
goes to cattle and not to human
beings. The fact that it wasn’t
good for you.”

He adds, “It has been amazing
over the past 20 years to see how
[vegetarianism] has become more
mainstream. When I became a
vegetarian in the mid-1980s, it
was still associated with a kind
of 1960s revolutionary culture.
And health food stores were sort
of hippie-ish. Over 20 years it
has changed. Now you can go to
almost any restaurant and get
veggie burgers.”

Another regular shopper at
Union Square market is Shoshana
Berkovic. A vibrant woman with

sparkling eyes, she is a secondary
school teacher who lives with her
teenage daughter in Brooklyn.

Berkovic marvels at the
freshness of the produce at the
farmers market. Carrying an
insulated bag with a frozen
pack to keep things fresh, she
regularly stocks up on the market’s
fingerling potatoes, cucumbers,
carrots, and tomatoes. She says,
“The food here lasts much longer
in the refrigerator.”

Berkovic laughs that her own
cooking repertoire is somewhat
limited. “I don’t have a big kitchen.
So I mainly cut up things and
cook them. ”

With making sure that her
daughter “eats healthy” as her
priority, she says, “I am looking for
different vitamins and I prefer to
get them in food rather than
a tablet.”

As a teacher of biology and
earth science in the New York City
public school system, Berkovic
has seen a marked change in the
school’s cafeteria food in recent
years. She says, “They have taken
all the junk food machines out
and have healthier alternatives.”
Specifically, she has observed an
increase in whole-grain foods and
low-fat items. “T have seen a lot
of improvement.” She sighs, “Of
course they still serve French fries.

They will always serve French fries.

Some kids will only eat that.”

The farmers market, in fact,
is full of children who are learning
what onion and garlic bulbs look
like when they are pulled fresh
from the ground. They are thrilled
to find peaches still attached
to twigs and leaves. They find
potatoes still encrusted with rich-
smelling soil. These city dwellers
are learning about healthful food
in its most natural state.

Karen Hofstein is a writer in
New York City.
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BAYWATCH

“FANTASY LIFEGUARDS LOOK HOT IN THE SUN”

They brave the waves and bare (almost) all.

s a youth, President Ron-
ald Reagan was a lifeguard
who saved 77 people from

drowning at Lowell Park in Dix-
on, lllinois. Yet Reagan achieved
far less fame for his heroics than
Mitch Bucannon and C. J. Parker,
members of the Baywatch crew at
Malibu Beach in California. Bay-
watch became the most popular
television show in history. Dur-
ing the mid-1990s, it aired in 140
countries and attracted more
than one billion viewers. Millions
of people still watch reruns of the
program. Why has Baywatch been
so popular?

Perhaps it's because of the
bravery of C. J., Mitch, and the
other lifeguards. Often ignor-
ing their own safety, they rescue
swimmers from riptides, sharks,
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and other perils, using their own
strength and speed in the water,
as well as speedboats and helicop-
ters, to save lives.

Maybe it's because the Bay-
watch crew makes fearless efforts
to protect the gorgeous waters off
the California coast for swimming
and surfing. In one episode, Mitch
was poisoned when he swam in
contaminated waters. C. J. and
her friends traced the chemical
to a seedy business engaged in il-
legal offshore dumping. She saved
Mitch’s life and put the polluters
out of business. The “green” val-
ues of the Baywatch lifeguards
may explain their popularity.

Or perhaps so many people
enjoy Baywatch because of the fit-
ness of the lifeguards. Mitch, C. J.,

and their coworkers made strenu-

ous efforts to keep in shape. Many
episodes showed
scenes of them exercising or run-
ning on the beach. Often they
wore tight, brief swimsuits that
revealed muscled thighs, ripped
abdominals, or impressive chests.
C. J. and her friends were in such
extraordinary condition that their
appearance could fool beachgo-
ers. Once when two of the wom-
en in the Baywatch crew asked a
photographer to move down the
beach to a safer area, he looked
at them and declared, “These are
models.” No, they replied. “We're
lifeguards.”

slow-motion

— CHESTER PACH



SAVING LIVES TAKES
MORE THAN A NICE TAN

he white truck brakes in the
I thick sand and a bronzed

male lifeguard leaps out,
red plastic rescue buoy in one
hand, running for the surf. He
reaches the water’s edge, white-
edged waves rushing his ankles,
then slows. A female guard from
the three-sided seasonal watch
tower has beaten him to the surf,
where a boy about 10 years old
struggles, arms flailing as his
head dips in the water. The guard
tows the boy to shallow waters
and makes sure he’s okay and

knows where to find his parents
before both guards return to
their watches.

Lifeguard Sergeant Casey
Owens finishes a radio call in
his lifeguard vehicle, waiting for
the young lifeguard to return
before he continues his patrol
along San Diego’s busy Pacific
Beach. He speaks without turning
from the water, where his eyes slide
along the splashing crowds and
bobbing surfers.

“Sometimes you save a kid and
find out their parents had no idea

BY VALERIE DUE

Lifeguard Katherine Jackson
educates beachgoers on how to stay
safe in the surf.

[their child was in danger],” he
says. “People look away for a
few seconds.”

The rescued boy has returned
to his towel, where his mother
hovers over him. He was lucky.
Lucky because he’s at the beach
on a beautiful summer Saturday,
and lucky because someone was
watching over him at this beach:
the lifeguards.

POP CULTURE VERSUS REAL AMERICA 13



The beach lifeguard became an
American pop icon in the 1960s,
with the advent of beach-bikini
movies featuring surfers, Frankie
Avalon and Gidget, and became an
international icon after the 1990s
Baywatch. With his bronzed torso,
sun-bleached hair, and skimpy surf
trunks, the image of a lifeguard as
a carefree playboy surfed around
the world. But for real lifeguards,

a workday focuses on preventing
dramatic rescues whenever
possible through vigilance and
public education.

“I tell my kids that mommy
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goes to work to keep people safe at
the beach,” said lifeguard Sergeant
Katherine Jackson, also of the San
Diego Lifeguard Service. “Our
single most important role is the
rescue and safety of beachgoers
every day, but that is really about
mitigating the actual need
for rescue.”

San Diego’s beaches welcome
more than 20 million visitors
each year, and lifeguards make
about 6,000 rescues annually.
But the number of rescues is
tiny compared with the roughly
250,000 “prevents,” or rescues

that never happen, thanks to
preventive actions taken by the
lifeguard service, such as stopping
children from playing in surf close
to a current that might pull them
offshore, known as a rip current.
More than 80 percent of all rescues
are the result of rip currents.
Jackson manages a team of
male and female lifeguards on
San Diego’s busy Mission Beach, a
three-mile (five-kilometer) stretch
of wide, golden sand bordered by a
paved boardwalk on one side and
rolling surf on the other. Each day
she reports in uniform — officers

Real lifeguards rarely look like those on Baywatch.



Sergeant Casey Owens scans the surf
for signs of trouble, while Sergeant
Katherine Jackson keeps watch over a
deceptively tranquil beach.
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Lifeguards maintain their equipment with considerable

care. They must be ready to respond to an emergency
at any moment. Opposite page: The mundane side of

the job: record-keeping and logistical coordination.

wear blue police-style uniforms
or official tee shirts with swim
shorts — to the main lifeguard

tower for one of her 10-hour shifts.

The three-story permanent tower
houses a garage, a first-aid room,
staff lockers, and storage on the
first floor; offices on the second;
and an enclosed observation deck
on the third floor, from which a
guard armed with binoculars can
watch the beach for more than

a mile.

After opening the tower,
setting up safe driving lanes on
the beach for emergency vehicles,
and checking equipment for safety,
Jackson and her team drag out
the personal watercraft (PWC)
used for rescues, pulling it to
water’s edge for launching. All
lifeguards undergo training and
pass certification before they are
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allowed to operate PWCs on the
job. Such training is part of an
overall program that encompasses
far more than just swimming skills.
“There’s a lot of training,”
Owens said. “And it doesn’t end
after you get the job. From the time
you get hired, you have medical
training, first aid, and CPR. There’s
the lifeguard training academy.
Then you start working at the bay
first, while you continue more
training to get ready for the ocean.”
Training to be an ocean
lifeguard is only the start for many
beach lifeguards, who often also
train to be on special teams that
rappel down rocks to make rescues
on ocean-side cliffs, don scuba
gear for underwater search-and-
rescue, hoist fire hoses for marine
firefighting, or navigate rushing
floodwaters on the flood-rescue

team, which sped to New Orleans,
Louisiana, to help people caught in
Hurricane Katrina in 2005.

Lifeguards in southern
California start as seasonal
employees, working the summer’s
peak season, then returning to
regular jobs the rest of the year.
Many are teachers, college students,
or emergency medical technicians
in the winter, while they continue
to hone their skills. It can take
many years to win a year-round
job on San Diego’s permanent staft
of roughly 70 guards, and non-
lifeguards may not understand the
rigors of the job.

“My parents still ask, what do
you do in the off-season?” Jackson
laughs. “I've been a lifeguard for 11
years. And my friends, they don’t
understand what I do all day.”

What they do all day is prevent



accidents through watching, a skill
that’s finely honed in this job.

“We’re people watchers,”
Owens said. “You watch little kids
getting in the ocean for the first
time. You can tell when people
have never been to the ocean, and
they’re about to dive headfirst into
shallow water, so you go talk to
them first, prevent the injury. You
learn a lot about people by how
they behave and what they do.”

Sometimes, even watching isn’t
enough — it takes a sixth sense
for danger.

“My first summer on the bay,
I’'m watching probably 100 people
in the water,” Jackson said. “It’s
not like the ocean where you can
see people wade out on a gradual
edge, and you can tell they can’t
swim from the way they react to
the waves, so you warn them back
before anything happens. If people
can’t swim in the bay, theyre
teetering along and then they step
off that edge and just disappear,
and are drowning.”

Jackson pauses. “I'm watching
a bunch of kids, and everyone’s
fine. I look back, and no one is
reacting as though there’s trouble.
But I had a creepy feeling, so I
ran down with my fins, and sure

enough, right by these kids I could
see tiny fingers poking up above
the water, reaching. I grabbed the
kid and pulled out a little boy. He
was fine, coughing and gasping, he
hadn’t been down long. But no one
saw him. No one.”

In addition to rescues and
accident prevention, lifeguards
deal with everything from stingray
stings to lost children to enforcing
smoking and alcohol bans (San
Diego lifeguards are peace officers,
with the power to ticket and arrest
lawbreakers).

And there’s paperwork. Owens
looks at an open binder on his
desk, flipping pages. “I'm doing
payroll today; I've got 37 people to
manage.” He shrugs. “More people
means more paperwork.”

In his office overlooking the
ocean, paperwork seems like a fair
trade-off. Owens laughs. “This
is a great job.” Owens still seems
amazed by the discovery of a
profession that offers a prime work
location, good pay, the chance to
help others, and the excitement of
an emergency rescue.

“Every day, we help people. We
interact with people from around
the world every single day, and it’s
tun. People ask us everything from

‘where are the restrooms?’ to ‘my
friend’s hurt’ and that becomes a
medical call. We’re ambassadors of
the beach, of the community, of the
ocean, and the ocean ecosystem.”

Valerie Due writes about topics
ranging from farm economics to
ocean lifeguarding. Her work has
appeared in publications as varied
as Forbes magazine, health care
journals, and nonfiction literary
journals like River Teeth.
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UNFORGIVEN

“GUN SLINGERS OF THE OLD WEST”

Clint Eastwood and Morgan Freeman play bad boys on horseback.

nforgiven is a film about
the Old West, a part of
American life that van-

ished more than a century ago but
that still has a grip on popular imag-
ination. Clint Eastwood, who pro-
duced and directed the film, also
stars as William Munny, “a known
thief and murderer” who has given
up his life of violence to become a
hog farmer in Kansas. But in 1887,
he straps on his gun one more time
and makes an unsettling journey
back into his past.

Munny leaves his farm to col-
lect a bounty in Big Whiskey, Wyo-
ming, where two cowboys used a
knife to slash a prostitute, leaving
her face horribly scarred. The lo-
cal sheriff ordered the cowboys
to compensate the saloon keeper
who ran the brothel by giving him
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some horses. The prostitutes were
outraged and demanded justice.
They offered $1,000 of their own
money to anybody who would kill
the attackers.

Munny at first refuses to seek
the bounty. “I ain’t like that any
more,” he tells the Schofield Kid, a
young gunslinger who admires his
reputation for killing and propos-
es that they team up and split the
reward. Munny changes his mind,
however, because of the bounty. A
widower with two young children,
he hopes for a better life. He per-
suades another aging, former out-
law, Ned Lawson, played by Morgan
Freeman, to join him and the Kid.

The three bounty hunters track
down the two cowboys. Munny kills
the first after Lawson discovers
that he can't bring himself to pull

the trigger. The kid shoots the sec-
ond. Things then go terribly wrong.
The sheriff captures Lawson, beats
him to death, and displays his
body in front of the saloon. Munny
goes to Big Whiskey to avenge his
friend, killing five men, including
the saloon keeper and sheriff.

Vengeance and money provide
no satisfaction. The Kid, who killed
for the first time, finds murder isn’t
so glamorous after all. “I guess he
had it comin,” the kid says as he
swigs whiskey and tries to overcome
his feelings of guilt. “We all have it
comin’,” Munny grimly replies.

At the end of the film, Munny
leaves his farm and goes off to San
Francisco to work in dry goods.
The Old West becomes an even
more distant part of his past.

— CHESTER PACH



MODERN-DAY COWBOY

the first snow of the season

has already blanketed the
ground white, even though it is
only mid-September. This is the
time of year cowboy Duane Wood
likes best, the period when he
moves cattle to pastures near the

I tis cold in Wyoming and

ranch headquarters so they will
be easier to feed and find when
the real storms of winter blanket
the countryside. As the days grow
shorter, his work pace slows ever
so slightly. Before long, with other
ranch workers, he will be pushing

the cattle into corrals, sorting
them, and separating the calves
from the cows.

But during these waning
days of summer, Wood, slim,
quiet in manner, and with a neat
mustache, also is getting ready
for winter. He repairs fences and
corrals and positions hay for easier
winter feeding. He also cuts and
hauls firewood to heat his
family’s home.

It is tough to define “cowboy”
today. Once understood to be a
man on horseback in the American

BY CANDY MOULTON

Professional cowboy Duane Wood's
responsibilities include driving cattle
on the ranch as well as running
statistics back at the office.

West, today’s cowboy just as likely
works in an all-terrain vehicle or
a pickup truck, as from the back
of a horse.

In the 1800s, most cowboys
were young men who helped
gather cattle on southern ranges,
mainly in Texas, and then drove
them along where the cattle
could roam, eat, and grow fat for
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eventual sale. The conventional
image of the cowboy was one of a
young man driving hundreds or
thousands of head of cattle over
the land, crossing rivers, eventually
selling the herd, and then spending
his pay in rail towns like Dodge
City or Abilene, Kansas, or
Ogallalla, Nebraska.

Over time, more people
moved into the range areas.
Some of the range was fenced,
and the size of many ranching
operations diminished. Others
have remained sufficiently large
as to accommodate thousands of
head of cattle. On those ranches,
cowboys maintain the tradition of
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moving cattle to be certain they
have plenty to eat and of otherwise
caring for the herds. The ranch
where Duane Wood works also
conducts research to improve the
cattle breed. That means Wood
spends a certain portion of his
time tracking cattle statistics such
as birth and weaning weights. The
office work punctuates the physical
labor of ranching.

Besides his computer, two of
a contemporary cowboy’s most
important tools are his horse and
his dog. The horse is his means
of transportation to gather cattle,
especially in areas where the
country is rough and rugged; the

dog is an effective assistant for
his work. Wood trains his own
horses for the work, and he has
a dog, Rosie, who helps with the
tasks and is a companion when
he is working alone, as is often
the case.

“My relationship with my
horse is not unlike my relationship
with my wife,” Wood says. “We
depend on each other. He takes
care of me; I take care of him.”

A cowboy’s work changes
with the seasons. In the fall,
Wood gathers the cows and calves,
then separates them (weaning
the calves from their mothers) so
the calves can be sold and shipped

Playing cowboys is big business in Hollywood.



Wood's days are
as varied as the
landscape. He is
as likely to mount
a pickup truck as

a horse, and he
spends most of his
workday solo.
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to feeders who will continue

to raise them for another year
until they are eventually sold for
slaughter. Most ranches keep some
of the heifer (female) calves for
eventual breeding to replenish the
herd. Others, like the ranch where
Wood works, will keep young bull
calves, raising and selling them

in the spring when other ranchers
need to buy bulls for breeding in
their own herds.

During the winter, Wood
keeps the cattle close to the home
ranch so as snow piles up it will be
easier to feed them hay. No matter
the weather, the cattle must be fed
every day, and that is the main
work on a ranch until calving
operations begin in the late winter
or early spring.

When Duane Wood sets out
on a winter day or night to check
cattle as a Wyoming snowstorm
blows across the mountain
country, he wears several layers
of clothes: insulated underwear,
heavy wool shirt, wool vest,
heavy overcoat, jeans, and wool
socks inside his insulated boots.
His gloves are warm, sometimes
made of a waterproof material
so if he must clear the ice from a
water tank, he can put his hand
in, remove the ice, and never get
his fingers wet. If a blizzard is
howling outside and Wood has
cattle to care for, he knows his
job. “We just do it. We may dread
going out the door, but we just do
it,” he said.

For calving, Wood moves
the cows to a pasture not far

from the ranch headquarters Ranch hands come in all sizes: Wood's eight-year-old daughter, Cora,

where there are trees and other regularly helps out her dad.

natural protection. This is a hard
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part of the yearly work. Using

a pickup, all-terrain vehicle, or
horse, Wood regularly — day and
night — moves through the herd,
checking on the calves, doctoring
one with a shot of medicine if it
is ill, and making sure new calves
are paired with their mothers.
During calving, sleep comes in
short snatches, as the herd must be
evaluated every couple of hours.

A cowboy is always aware of
the livestock. “Ultimately we are
in animal husbandry,” Wood says.
“They depend on us and we’ve
got to be there to help them.” That
can mean moving stock from an
area where water or grass is no
longer available or assisting a cow
giving birth.

Spring work involves calving,
branding the calves to establish
clear ownership, fixing fences,
and preparing to move cattle
out to summer range. During
the summer the cattle are on
rangeland farther from the ranch
headquarters, eating the natural
grass and forage. At this time of
year, Wood becomes a hayfield
worker, cutting and baling hay
then stacking it in locations where
it will be available as winter feed.

The image of a cowboy decked
out in cowboy hat, chaps (leather
leggings they place over their pants
for protection against weather or
brush), boots, and spurs that jingle
when they walk is accurate to a
degree; all cowboys wear that outfit
some of the time and Wood does,
too. But today’s cowboys are just
as likely to have on a short-billed
baseball cap (it usually advertises
some type of livestock feed, ropes,
or perhaps fertilizer) and jeans

without chaps. In winter they
often wear a wool “scotch” cap
with warm ear flaps and insulated
overalls for warmth.

Cowboys come in all shapes,
sizes, and ages and are both male
and female (ranch women who
work with cattle often also are
called cowboys). They might be
18 or 38, or in some cases they
might be eight, as is Wood’s
daughter, Cora. This young girl
has been riding and helping her
dad move cattle since she was
three. As a tot she rode Chester, a
Shetland pony, and Wood used a
long lead rope to guide the pony
as they rode. Eventually Cora
took the reins herself, and now
she rides a quarter horse just like
her dad. (Chester has become
the mount of her little brother,
Bonner, who is now five and, like
Cora, began riding alone at age

three). Sometimes wife Laurie also

helps move cattle. As is usually
the case on ranches, Laurie and
the children may do the work of
cowboys, but they don’t receive
a paycheck.

“What keeps me in this life
is the outdoors and the cattle,”
Wood said. The opportunity to
“get my kids on horseback once in
a while” is also a strong attraction
because he wants to pass on
cowboy traditions. Then there is
the satisfaction of riding his horse
across good rangeland, where the
grass is abundant and nutritious,
or through a swiftly flowing creek
or river, knowing it provides good
water for the animals.

“I don’t do the same thing
every day,” Wood says. “My
association with other people is
very limited. Most of the time I'm
not around a lot of people, and I
don’t mind that. Matter of fact, I
get along a lot better with animals
than people.”

Candy Moulton is a rancher’s
daughter and rancher’s wife, who
also began cowboy work when she
was five years old. She makes her
home near Encampment, Wyoming,
and is the author of a dozen books,
including Steamboat: Legendary
Bucking Horse and Hot Biscuits:
Stories by Ranch Women and
Cowboys.
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CSl: CRIME SCENE INVESTIGATION

“SCIENCE MAKES CATCHING BAD GUYS EASY”

Just give us some DNA — we'll figure out the rest.

olice officers call them “the
Pgeek squad,” but the foren-
sics experts in the Las Ve-
gas Criminalistics Bureau are the
heroes on the television program
CSI: Crime Scene Investigation.
They crack the toughest criminal
cases by using microscopes or
computers to evaluate each frag-
ment of evidence and carefully
piece together the clues. View-
ers enjoy their high-tech gadgetry
and quirky intelligence. Since its
premiere in 2000, CS/ has been a
smash hit, often topping the televi-
sion ratings. It's so popular that it
has led to the creation of two ad-
ditional CS/ programs, one set in
New York, the other in Miami.
The CSI investigators concen-
trate on evidence, which, unlike
witnesses, can never lie. No bit of
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evidence from a crime scene is too
small to ignore. In one case, a toe-
nail clipping proved that someone
who claimed that he had killed a
man in self-defense was guilty of
murder. In another, dirt stains and
carpet fibers implicated the killer.
Gathering the evidence and in-
terpreting the clues can lead the
investigators on a fascinating jour-
ney of discovery. In an episode
called “Rashomama,” a reference
to the famous Japanese movie
Rashomon, about multiple per-
spectives on the same event, each
member of the forensics team
recounts his or her investigation
of the murder of the mother of a
groom at his wedding. Each story
takes the CS/team one step closer
to the identity of the killers — they
turned out to be two bridesmaids.

In CSI the police almost seem
irrelevant. They have little to do
other than arrest the suspects that
the forensics experts implicate.
The show leaves the impression
that analysis of DNA samples and
hair follicles, rather than the tes-
timony of witnesses, solves every
crime and that the most important
police work occurs in the labora-
tory or the morgue. Sometimes,
though, even the smartest “geeks”
and the most sophisticated sci-
ence can't solve the crime —in real
life, if not on television. In those
cases, only a police officer can add
up the clues and catch the culprit.

— CHESTER PACH



ALD’S QUIET ON THE
SMALL-TOWN FRONT

he summer sun is shining
I brightly over the one-story

brick police station on
Route 188 that runs through the
not-so-wild western Connecticut
town of Middlebury. Head further
down and you might not even
realize you just drove through
the heart of this tree-lined,
18.5-square-mile (48.1-square-
kilometer) middle-class
community. It’s about one o’clock
back at the station, and in a side
office with the word “Chief” on
the door, Richard Guisti is sitting

at a computer in his dark blue
uniform, working on an e-mail,
taking care of the administrative
end of his job. The computer

desk is filled with pictures of his
wife and his two sons, now in
their twenties. His diplomas and
training certificates hang on the
wall above. On the opposite wall,
there are framed pictures on both
sides of a bookcase, showing one
son playing high school football,
the other competing in swimming.
Above the bookcase, there’s a
frame surrounding four photos of

BY BRIAN HEYMAN

Chief Richard Guisti scopes out
the neighborhood from his
patrol car.

former greats playing baseball for
his beloved New York Yankees.
On the desk behind Guisti, there’s
a Yankees cap sitting on one side
and on the other is a figurine of a
policeman with a protective arm
around a girl — with an angel
guarding his back.

The police chief is a down-to-
earth, 48-year-old family man.
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Guisti coaches youth football

and high school basketball in his
native Waterbury nearby and has
been a fixture in the Middlebury

community since moving here

25 years ago. It’s a town of a little
more than 7,000 people, where the

violent cr